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Many of the world’ s airlines have original colored planes.  Here, 
we will introduce brand marks and color schemes and design of 
airlines, mainly those that use Kagoshima airport and one from 
each three biggest alliances.

Branding and Color 
Scheme of Airlines

The aircraft exhibit will alternate displays to show other models and brands.
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All Nippon Airways Co., Ltd.

O n  D e c e m b e r  1 9 5 7 ,  N i p p o n  H e l i c o p t e r  a n d  
Aeroplane(NH) changed its trade name to All Nippon 
Airways Co., Ltd, and started �ying routes for Far East 
Airlines(FEA).  On March 1958, NH merged with FEA and 
started as 'All Nippon Airways.'
The airline developed mainly �ying domestic routes on 
propeller plane. In 1964, ANA introduced jet services with 
Boeing 727s on domestic �ights, and in 1986 started 
regular international �ights. When the world's airliners 
began forming alliances, ANA joined the Star Alliance, one 
of the biggest alliances in the world, in October 1999, and 
became the �rst Japanese alliance member. ANA is also 
known as the �rst airliner in the world to receive the 
Boeing 787, the latest model.
ANA's color is Triton blue. The code  'NH' comes from its 
ancestor, Nippon Helicopter and Aeroplane. 
ANA's color is Triton blue. The code  'NH' comes from its 
ancestor, Nippon Helicopter and Aeroplane. 

ORIENTAL AIR BRIDGE CO., LTD.

Oriental Air Bridge was established as a third sector 
company,  'Nagasaki  A i r l ines '  in  1961.    One of  the  
investors was Nagasaki prefecture. They changed the 
trade name to 'Oriental Air Bridge' on March 2001.
The airlines established regular routes between isolated 
islands from Nagasaki and Nagasaki Airport, Fukuoka and 
Gotofukue, as well as �ights to Kagoshima.
The three colors used in the body of the planes are; 'Sky 
Blue'(indicating the sky), 'Emerald Green' (indicating the 
islands) and 'Marine Blue' (indicating the sea).

SKYMARK AIRLINES INC.
Skymark was established in 1996 as the �rst  air l ine 
following deregulation of the aviation industry. The airline 
sets its goal of reasonable air fare and passengers' ease of 
use.
 In 1998 (Heisei  10),  they established the Fukuoka -  
Haneda route �ying the Boeing 767-300.  Though safe 
�ying comes �rst, by thoroughly controlling costs, such as 
introduction of leased equipment, simpli�cation of their 
in-�ight service, application of direct reservation systems, 
etc., the airlines succeeded in achieving cheap standard 
fare, and recorded high average seat occupancy. Later, 
they streamlined by standardizing the  Boeing 737-800 as 
their  only aircraft ,  and are continuing independent 
management. Their symbol features the motif of 'a star,' 
and on the winglets, they adopt designs that are clear to 
see, such as symbols of playing cards.

Fuji Dream Airlines Co., Ltd.

Fuji Dream Airlines started service on July 2009 with its 
base at 'Mt. Fuji Shizuoka Airport.'
From Shizuoka,  they have routes  to Sapporo-  Shin 
Chitose, Komatsu, Fukuoka, Kumamoto and Kagoshima. 
They established direct service to Shinshuu-Matsumoto 
airport on June 2010, and from Matsumoto established 
routes to Fukuoka and Sapporo.  On October 2010, the 
airlines started the Nagoyakomaki - Fukuoka route, and 
are  st i l l  extending their  operat ion.   Their  �eet  are  
narrow-body aircraft made in Brazil, the Embraer E170 (76 
seats) and the E175 (84 seats).  The big winglet on the 
wings is their distinguishing trait.  The airline is very 
e�cient and possesses large cabin that exceed its class.
The color of the body is remarkable, as each plane has a 
di�erent color.  This multi-color concept appeals to 
passengers. 
The brand mark takes its motif from Mt. Fuji, the symbol of 
Shizuoka.  Various images of Mt Fuji are lit by the rising 
sun and expressed with red and yellow.

Korean Airlines Co,Ltd.
Korean Air was founded by the South Korean Government 
in 1962 as Korean Air Lines, and then privatized in 1969.  
Today, with airliners and transport aircraft, the airlines 
possesses 129 planes and �ies 116 cities in 39 countries.  
In the future, the airline intends to introduce the next 
generation planes, the Airbus A380 and the Boeing 787 
(more than 50 planes), and �y to 140 cities in 2019. 
As for transport, for the 5 years since 2005, the transport 
division of the airlines keeps its record of being No. 1.
Their brand mark is the image of 'Taiji,' which appears on 
the Korean �ag.

China Eastern Airlines
China Eastern Airlines is a Chinese airlines headquartered 
in Shanghai.
In 1988, The division of  General Administration of Civil 
Aviation of China was split up and the China Eastern 
A i r l i n e s  w a s  e s t a b l i s h e d  s u c c e e d i n g  S h a n g h a i  
Administration. It is one of 6 major airline companies, 
which were created when the CAAC separated.In 2002, 
they merged with China Northwest Airlines based in Xian, 
and China Yunnan Airlines based in Kunming. The airline 
then merged with Shanghai Airlines on February 2010, 
becoming the biggest airline in China.
Today, the airline has its base in Shanghai, China, and �ies 
to many cities in Japan. They also �y to main cities in 
China, and have �ights to many cities in the world. 

Formed as an aerial crop dusting operation in Louisiana, 
USA, it began acting as a passenger airline, Delta Air Lines, 
in 1929.
They moved to Atlanta in 1941.  Delta was named after 
'The Mississippi River Delta.'
Delta grew through the acquisition of other airlines; 
Chicago and Southern Airlines and Northeast Airlines in 
1953, Western Airlines in 1987.  In 1991, Delta acquired 
Atlantic and European routes from Pan American Airways, 
and in 2000,  founded the 'SkyTeam' alliance with three 
other airlines.
N o r t h w e s t  A i r l i n e s  w a s  a c q u i r e d  i n  2 0 1 0  ( t h e  
announcement in 2008) to form the world's largest airline.

British Airways
British Airways, whose main hub is London Heathrow 
Airport, was established in 1924.  One of its ancestors was 
Imperial Airl ines, which established the world's �rst 
regular �ight in 1919.
In 1939, the airline changed its name to BOAC(British 
Overseas Airways Corporation), and then merged with 
British European Airways in 1974. BOAC was privatized 
and  grew larger by acquiring other British airlines, such as 
Dan-Air and British Caledonian.
The airline leaves behind a unique footprint on the world 
of aviation by �ying the world's �rst jet passenger plane, 
the De Havilland Comet, and the Supersonic Transport 
craft,  the Concorde, which was jointly developed by 
Britain and France.
In 1998, the airline formed 'the oneworld airline alliance' 
with four other airlines.  
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Lufthansa German Airlines

Lufthansa is the biggest airline in Germany, established in 
1926 and has its base in Cologne.
The name of the company is  derived from Luft  (the 
German word for  "air") ,  and Hansa (after  Hanseatic  
League, the powerful medieval trading group). So it 
means 'Hansa in the sky.'
A crane is used for the motif of the logo, because it is 
largest bird,  and often referred to in fairy tales and 
children's stories as 'a messenger of angels,' 'a lucky bird' 
and 'a symbol of a long life.'  Lufthansa also takes part in 
the protection of wild cranes. 
Acquiring airlines from Swizerland, Austria, and Belgium, 
Lufthansa founded the 'Star Alliance' with �ve other 
airlines.
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JAPAN AIR COMMUTER CO., LTD.

Japan Air Commuter's head o�ce is in Kagoshima Airport.
On July 1983, it was established in Amami Oshima as a 
third sector company, a joint investment with public and 
private investors, 12 municipalities of Amami Islands and 
JAL International (at that time:TDA). At �rst, they operated 
4 routes connecting islands of Amami using the Dornier 
228, which had a seating capacity of 19. In 1998, the 
airline moved its head o�ce to Kagoshima Airport, and at 
the same time established domestic �ights using YS-11.
Introduced a commuter plane, the SAAB 340 in 1992, and 
a high speed turboprop airliner and successor of the 
TS-11, the DHC-8-400(Q400), in 2003.  Today the airliner 
�ies around Western Japan, and plays a part in local 
network of the JAL group.

Japan Airlines Co., Ltd.
Japan Air Lines Co., Ltd. was established on August 1951, 
as  the �rst  c iv i l  a i r l ine company in  Japan.   At  �rst ,  
operation was limited to commissioned domestic �ights, 
but in 1952, the airline started its own �ights, and in 1954, 
began its �rst international service.
In 1960, the airline purchased its �rst jet engine plane, a 
Douglas DC-8, and put it into international service.  Then 
in 1970, purchased the  Boeing 747 jumbo jet.  In 1986, 
JAL added �ights to local domestic routes in addition to 
the main domestic routes.  Japan Airlines was completely 
privatized in 1987,  and in 2006,  merged with Japan 
Airlines Domestic to become Japan Airlines International.
On April 1, 2011, the new design of the JAL logo was 
announced.   I t  featured the mot i f  of  ' c rane '  �y ing 
beautifully in the sky.  Since ancient times, cranes have 
symbol ized noble  minds  and r ich  emotions  of  the  
Japanese people.  The design is considered to be the 
origin of the Japanese brand that we could be proud of.
The new symbol 'Tsurumaru' shows the starting point or 
the original intention of JAL.  The �rst motif when the 
company was established was 'spirits of challenge.'  The 
symbol shows their intention of going back to the starting 
point and cherishing  the spirits of challenge.
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Skynet Asia Airways Co., Ltd.

B737-800

Skynet Asia Airways (The head o�ce in Miyazaki city, 
Miyazaki prefecture) has been �ying for ten years since it 
started to operate the route between Tokyo and Miyazaki 
in 2002.  On July 1, 2011, the company introduced the 
new brand, "Solaseed Air" under the slogan of 'sowing 
seeds of smiles from the sky.'
The branding and color scheme of the airlines is 'solaseed 
pistachio green.'  It represents  the image of Kyuushuu, 
which is abundant in green, and also because green is the 
symbol of 'youth' and 'growth.'
At the same time, 'Sola' indicates the magni�cence of the 
sky, and 'seed,' a new life, power, strength and in�nity.
The symbol was made under the concept of 'There's 
always a smile when two people face each other.'  The 
mark shows a �gure of people facing each other,  seeds of 
smiles jumping and soaring, and a big smile in the sky. 


